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Why optimise?

eBay currently has:-

• Over 160 million active users

• 25 million active sellers

• 1 billion live listings …………  It’s now very hard to stand out. 

• The way customers search has evolved

• As has eBays “best match” criteria

By “optimising” your listings, the listings get more traffic and higher conversations

But what does Optimising mean?

• Making your listings more “findable” to a larger number of “relevant” searches 
(customers). 

• This in turns means increased sales



How do people search?

a) Search by specific title …. best 
match (e.g. Samsung S7)

Best match results returned based 
on specific title / listing name

Ranked in order by eBay v best 
match criteria



How do people search?

b) Generic search refined using 
item specifics / options on left

Items return by eBay (best match 
criteria)

Customer refines selection using 
Colour, Storage, Network etc.



How do people search?

Or using c) advanced search….

Similar to a generic search…..

But setting “item specific” 
requirements in advance & 
filtering out listings



Titles
Your listing title is your primary advert / hook and is vital for 2 reason:-

1. The chances that eBay will show your item in search results

2. The chances that eBay buyers will bother to click on your listing when they see it in a list of search results

• Use all 80 characters

• Research / look at competition

• Pack with relevant keywords, brand name & descriptive keywords 

• Match phrases in your title to how people search

4 tops tips from Crazy Lister……



Titles – Using Google Trends

At https://adwords.google.com/KeywordPlanner enter your keywords

Scroll down to see results:-

This is Google telling you how most people are searching for a laptop cover –
“Cover for laptop”. 



Titles – Using Google AutoComplete

Have you ever noticed how Google automatically completes your search queries as you type?

• “Case” and “Skin” would be wise additions to the eBay listing title



Titles – Using eBay AutoComplete
Same idea as with Google AutoComplete – this is eBay’s search algorithm telling you what are the most 
popular queries related to “laptop cover”…….

• Google search may be a broad search for general purposes 

• eBay search is shopping oriented.



Titles – Your eBay Traffic Reports
eBay have an inbuilt traffic report showing you what your customers are searching for when 
they click on your listings

In this sample we can see that the most sought after product from this seller is a “ps vita 
memory card”, this is the wording that you should use for this products title in order to align 
it with the customers queries.



Description
of description in search

• As a rule a buyer takes 7 seconds to review product 
information

• Keep the running order strategic

• REMEMBER…….

• Advanced Search

• Cassini Search & description

• Item specifics

• Intro statement – a practical descriptive selling para

• Item specifics – sizes / colours / relevant details

• Sizing chart

• Below that the “marketing story”

• Returns / Contact / Payment / Delivery



Images & Image Quality

• At least 500px wide. 

• White background

• Use multiple images

• Use several 1000px plus to allow zoom

• If you are selling fashion / jewellery products / sporting items include a 
picture with someone wearing it / using it 

• For size comparison, include an every day object in the shot

• Ensure focus stays on your product and not the props you use



Category

• Research the best category for your item 
(Buyers’ search is often refined by 
category)

• List in two categories. For example, you 
could list headphones in:-

• List in “Sub Categories” not “Master 
Categories”

For example, always list Men’s Boxer shorts in the 
Underwear category not in Men’s Clothing 



Item Specifics
Item specifics are details about the item you're selling, such as brand, size 
type, colour, & style (for CSA) or Screen Size, Audio Inputs, & Display 
Technology for TVs

Item specifics also helps buyers to find your product and drive more traffic to 
your listings – Most buyers use the left menu filtering to narrow their search 

The use of search specifics has soared – if your items don’t include revelant
Item specifics, you lose the traffic and the potential sale

When you create your listing, review and complete the Add item specifics 
section for the item you're selling

Housekeeping – regularly bulk update your listings to refresh the item 
specifics 

Custom Item Specifics – Good for conversion rates not necessarily for traffic…



Item Specific Search – An Example

• Customer looking for a Men’s V-Neck Blue Wool Jumper…

• Searches “Jumper” in CSA on ebay.co.uk – 1,752,694 listings 
returned

• Using Item Specifics on the left, refining search requirements:-

Men’s Category

Jumpers Category 

Size – Large

Colour – Blue                    

Style V-Neck                         

Material – Wool

• Drops to just 3 listings from 1,752,694 in just 6 refinements

• Failure to include any 1 of the 4 item specifics (or 2 category) 
would cost you the sale

757,788

204,814

60,948

1,328

325

3



Listing Templates

• Use Smart / Professional Listing Templates on all your eBay 
listings…..

1. They will increase conversion of orders….

2. They will save you time….

• Seller Dynamics provides 4 free designs (courtesy of Dzine
Hub) 

• Create your own using Online HTML editing software

• If you already use “Listing templates”, make sure it’s up to 
date for:-

1. eBay Spring 2017 ban of active content (a critical change). 

2. Mobile Friendly

https://crazylister.com/blog/worried-about-ebays-active-content-policy/


Optimise listings for Mobile

• 58% of eBay transactions are being touched by mobile

• Making your eBay listings optimised for mobile is crucial 
to winning sales. 

• Optimised means they will automatically adjust for 
various mobile devices - e.g. the relevant details (image / 
title / description) will adjust to the screen size 

• Use a listing template that ticks the right boxes (such as 
Crazy Lister or Dzine Hub)

https://crazylister.com/blog/creating-mobile-optimized-ebay-listings/


Metrics & Service Levels

• Maintain High Service levels

• Maintain your DSR’s and feedback (respond to 
cases quickly – open cases go against the 
search criteria)

• DSR’s & feedback not only effects your 
conversion rates but also search position



Other searchable settings & service offerings 

• Click & Collect 

• Free Shipping

• Fast & Free

Convert more sales with international shipping settings

• eBay expects 5 – 15% extra sales by passively selling CBT 

• 30 days returns

• Research & replicate top sellers



Seller B has a full
title, Seller A 

doesn’t

Listing Quality Example

Seller A & B both
use same image

But only Seller B
has additional

images
B

B

A

Seller B uses
a wide range of
Item specifics, 

Seller A
doesn’t

B

A

THE RESULT:
Seller B has more people watching

at a higher price! Seller B has sold 52 units in 
period (175 in total) v 13 units for Seller A

B

A



Other Strategies

**All Strategies dependant on Stock Depths**

Pricing Strategy
• Sell low initially to build sales history

Use Good Til Cancelled listings

Out of Stock Inventory Control – retain listing when out of stock and keep sales history

Control & Scarcity – set your software to only show 1 or 2 of an item as available / in stock to create 
an urgency to purchase (even if you have 100s)



Other Strategies
Drive outside traffic to your eBay listings / new eBay listings

• Use social media, email lists, ppc

• Targeted at new listings

Use RSS Feeds

• Promote your items across social media, search engines, and comparison-shopping engines.

• https://blog.dlvrit.com/2014/12/create-rss-feed-of-ebay-store/

Paid Search Campaigns on eBay

• http://sellercentre.ebay.co.uk/business/promote-your-listings

Create ad campaigns to promote your best listings in prominent locations on eBay where buyers are 
actively shopping for related items.

List against the eBay Catalogue

FINAL TIP:-

When re-listing a “POOR” listing, use the Sell Similar item function – this way you’ll get a new eBay item… with 
fresh stats

https://blog.dlvrit.com/2014/12/create-rss-feed-of-ebay-store/
http://sellercentre.ebay.co.uk/business/promote-your-listings


Tools & Reports

eBay traffic report 

https://www.ebay.co.uk/sh/prf/traffic

eBay Data Labs 

http://datalabs.ebay.com/

Terapeak

http://www.terapeak.com/

https://www.ebay.co.uk/sh/prf/traffic
http://datalabs.ebay.com/
http://www.terapeak.com/


Summary / Optimisation Check List

Listing Related

Title

Description

Image

Item Specifics

Mobile Friendly

Listing Template

Strategy & Other

End Poor Listings & Re-create

Control and Scarcity

Outside Traffic

RSS Feeds

Paid Promotion on eBay

Research & Plan (use tools)

Settings / Service related

DSRs & Feedback

International Shipping 
Settings

Free Postage

Click & Collect

Returns

GTC listings

Out of Stock Settings



Q & A

simon.grant@sellerdynamics.com

info@sellerdynamics.com


